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3M OPEN FACTS

DATES: July 21-27, 2025

SITE: TPC Twin Cities, Blaine, MN

PAR/YARDAGE: Par: 71; Yards: 7,431

PURSE: $8.4 million, 1st place: $1,512,00 FedExC up Points: 500

HISTORY: A seventh-year PGA TOUR event and only one in Minnesota. Is the 36th of 39 events on
the regular FedExCup 2025 schedule and is two weeks prior to the FedExCup playoffs. Past
champions include Matthew Wolff (2019), Michael Thompson (2020), Cameron Champ (2021), Tony
Finau (2022), Lee Hodges (2023) and Jhonattan Vegas (2024). There was a PGA TOUR event in the
St. Paul-Minneapolis area from 1930-1969.

FORMAT: 72 holes of stroke play; After 36 holes, the field of 156 competitors is cut to the low 60
scores and ties.

CHARITABLE PROCEEDS: Since its inception in 2019, the 3M Open has donated more than $8.5
million to charitable organizations, positively impacting over one million lives. In alignment with 3M’s
commitment to improving lives in the communities where people live, work, and learn, the
tournament is on track to reach 1.5 million lives by 2025.

This year, the 3M Open will give to more than 25 charities through the 3M Open Fund. In addition,
the tournament will spotlight its pillar charitable partners—First Tee — Minnesota, M Health Fairview
Masonic Children’s Hospital, and Greater Twin Cities United Way—Dby raising awareness throughout
tournament week and contributing funds following the event.

ECONOMIC IMPACT: Estimated to be between $40 and $60 million for the area.

TV: The 3M Open will be broadcast to a national and international audience. The broadcast and
scenes from the region will be available to over 1 billion potential households in 32 languages, across
225 countries and territories outside of the U.S. via international TV partners. HD coverage of PGA
TOUR events such as the 3M Open will be available internationally on 35 channels across Europe,
Africa, the Middle East, Asia, Australasia, Latin America and Canada.



COMMUNITY: The tournament will have approximately 1,600 volunteers to assist in conducting the
event before, during and after tournament week. Volunteers will be 3M employees, area youth
organizations, local schools, retirees, etc.



